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INTRODUGTION:
WHY THIS GUIDE?

Businesses spend 5x more acquiring new
customers than keeping existing ones. Yet,
repeat customers drive 60-70% of revenue
for most companies. The world's biggest
brands such as Amazon, Starbucks, and
McDonald's do not rely on discounts.
Instead, they use loyalty programs to:

- Increase customer lifetime value
- Turn customers into brand advocates

- Boost revenue predictably

What You Will Learn in This Guide: - Why
loyalty programs are essential for growth -
How they solve 41 major business challenges
- A step-by-step framework to build and
launch one - How loyalty programs increase
revenue and investor appeal

By the end of this guide, you will have a clear,
actionable strategy to build a loyalty system
that keeps customers coming back without
relying on discounts.



%é Y
CONTENTS

LOYALTY PROGRAM

72 HOW LOYALTY PROGRAMS SOLVE 41
BUSINESS GHALLENGES

/75" THE BLUEPRINT FOR A HIGH-
PERFORMANGE LOYALTY PROGRAM

(% THE EXECUTION PLAN: LAUNCHING
YOUR LOYALTY PROGRAM

HOW LOYALTY INCREASES
2 BUSINESS VALUATION

/%" CONCLUSION

NEXT WAVE GUIDE



Loreas

A FREE LOYALTY STRATEGY
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WHY EVERY BUSINESS NEEDS A LOYALTY PROGRAM

Marketing costs are rising. Relying on paid ads alone is
not sustainable..

HOW LOYALTY PROGRAMS SOLVE 41 BUSINESS CHALLENGES

A loyalty program can fix: Wasted marketing budget,
low customer retention..

THE BLUEPRINT FOR A HIGH-PERFORMANCE LOYALTY
PROGRAM

Choosing the right loyalty model: Points-based, Subscription-based,
Tiered..

THE EXECUTION PLAN: LAUNCHING YOUR LOYALTY PROGRAM

Step 1: Define Your Goals & Rewards, Step 2: Collect &
Use Customer Data..

HOW LOYALTY PROGRAMS INCREASE BUSINESS VALUATION

Why banks & investors favor businesses with loyalty programs:
Predictable revenue, CLV..
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BONUS:
WANT A CUSTOM LOYALTY
STRATEGY FOR YOUR BUSINESS?
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